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A key text for students undertaking the qualifying social 
work degree, and for those studying Youth Work, Youth 
Justice, Education Welfare, Probation, Health Care, 
Counselling and Community Work. The book is also 
relevant to practitioners and professionals within the field 
of social care who will find this an essential resource given 
the current emphasis placed on interdisciplinary working. 

 

About the Author 

Dr. Adam Barnard  is a Senior Lecturer at Nottingham 
Trent University, acting as Programme Leader for the 

Human Services degree and specialising in philosophical 
perspectives, ethics and values. Nigel Horner is Head of 
Division of Social Work, Human Services and Counselling 
at Nottingham Trent University. Jim Wild is a Senior 
Lecturer at Nottingham Trent University, with particular 
interests in Child Protection, Practice Communication, and 
Education Welfare. 
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Book Description 

This is a wide-ranging and diverse book, based on 
contributions to the 'Affirming Our Value Base in Social 
Work and Social Care' conference which took place on 1st 
March 2006 in Nottingham.  

The text focuses upon an array of key concepts historically 
associated with the activities of the ‘helping professions’ 
but including thematic explorations of poverty, inequality, 
user perspectives; and of the essential components of the 
helping relationship, such as empathy, compassion and 
conviction. It includes chapters on globalisation, anti-
oppressive practice, racial tolerance and social exclusion.  

The list of contributors includes several high-profile names 
including Lena Dominelli, Sarah Banks, Yasmin and 
George Ritzer.  
The book will be a key text for students undertaking 
the qualifying social work degree, and for those 
studying Youth Work, Youth Justice, Education 
Welfare, Probation, Health Care, Counselling and 
Community Work. Due to the range of contributors it 
is also likely to appeal to an international audience. 
The book is primarily aimed at undergraduate 
students as well as practitioners and professionals 
within the field of social care who would also find 
this an essential resource given the current emphasis 
placed on interdisciplinary working.

Adam Barnard  
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This is an essential textbook for anyone studying on a 
wide range of post- compulsory teacher training 
courses, including: 

·  Preparing to Teach in the Lifelong Learning 
Sector (PTLLS)  

·  Certificate in Teaching in the Lifelong 
Learning Sector (CTLLS)  

·  Diploma (Professional and Graduate) in 
Teaching in the Lifelong Learning Sector 
(DTLLS) 

About the Author 

Peter Scales is Senior Lecturer in Post-Compulsory 
Education and Training and Programme Leader at the 
University of Derby, UK, which is a leading member 
of EMCETT (East Midlands Centre for Excellence in 
Teacher Training).. 
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Book Description 

Teaching in the Lifelong Learning Sector is an 
essential introductory textbook for anyone who is 
working, or training to work, in the lifelong learning 
sector. The post-compulsory education and training 
sector is extremely diverse in terms of the range of 
students, teachers and settings. However, there are 
basic elements of good practice in teaching and 
learning which are essential and are explored in this 
book, including: 

·  A thorough understanding of the learners 
and their needs  

·  An understanding of, and willingness to 
develop, communication skills  

·  The necessity for reflective practice and 
continuing professional development  

·  The principles and practices of active 
learning and assessment for learning  

·  The importance of emotions in learning 

Peter Scales  
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Principals, teachers, and academics in the field 
educating parents.  

About the Authors 

Susan Hallam is Professor of Education and Dean of 
the Faculty of Policy and Society at the Institute of 
Education, University of London, UK.  

Lynne Rogers is Lecturer in Teacher Education 
Post-14 Sector at the Institute of Education, 
University of London, UK.  
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Book Description 

Behaviour remains a huge issue of concern at all 
levels of education. This book draws together 
research and practice to uncover the complexities of 
improving behaviour and attendance in school and 
offers a range of practical solutions aimed at tackling 
behavioural issues and its prevention for schools, 
teachers, non-teaching staff, and those working to 
support them in Local Authorities.  

It considers current concerns relating to the behaviour 
of children and young people, the theoretical 
underpinnings of possible approaches to improving 
behaviour and attendance, as well as what we know 
about the causes of disaffection. In exploring ways 
that behaviour and attendance can be improved, the 
authors examine a range of perspectives including 
school management and whole school policies, and 
behaviour in and around the school, in the classroom, 
and of individual pupils, particularly those at risk of 
exclusion from school.  

 

It discusses the work of Behaviour and Educational 
Support Teams, teacher coaches, learning mentors 
and nurture groups as ways of supporting children 
and young people, particularly those identified as 
being ‘at risk’. It also outlines ways of improving 
relationships between the school and home, as well as 
the ways that parents can be supported to assist in 
changing their children’s behaviour and attendance. 
Alternatives to exclusion and new curricula are 
discussed in relation to their success in maintaining 
students in education. 

 

The final chapters focus on attendance and what can 
be done to improve it in the general school 
population and those students who are persistent 
absentees. Throughout the book case studies are used 
to illustrate examples of good practice and the impact 
on children, parents and teachers. The book 
concludes with an overview of key issues emerging 
for practice.

Susan Hallam  
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Students in sociology and cultural studies 
courses.  

About the Author 

Joanne Hollows is a Reader in Media and Cultural 
Studies at Nottingham Trent University, UK. 
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Book Description 

Although ‘home’ is central to most people’s 
experience of everyday life, the meaning of home is 
often taken for granted. In this accessible and 
student-friendly introduction to domestic cultures, 
Joanne Hollows surveys current thinking and 
approaches to demonstrate why home is so central to 
our lives.  

Domestic Cultures examines which meanings and 
values have been associated with home and 
demonstrates how these have been transformed and 
reworked in different historical contexts. The book 
shows that while certain meanings of domestic 
culture are frequently produced ‘for us’, these can be 
negotiated and resisted through everyday home-
making practices. She demonstrates how elements of 
domesticity have been dislocated and mobilized 
within public life.  

This wide-ranging text challenges a range of ideas 
about domestic culture. It examines how the 
meanings of domestic life are produced across a 
range of discourses and practices, from architecture, 
lifestyle media and advertising to home decoration, 
cooking and watching television. The book 
demonstrates how domestic cultures are not only 
linked to particular ideas about gendered identities, 
but how they are also differentiated by class, race and 
sexuality.  

Domestic Cultures is a key introductory text for 
media, sociology and cultural studies students.  

Joanne Hollows 
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Coaching Skills: A Handbook is essential reading 
for executive and life coaches, as well as 
managers who want to learn how to adapt 
coaching as an approach to leadership. 

About the Author 

Jenny Rogers is a pioneer of executive coaching in 
the UK with 18 years of experience. She was one of 
the founder Directors of the London-based consulting 
and coaching practice Management Futures Ltd, and 
the author of the bestselling Adults Learning (Open 
University Press, 2007), now in its fifth edition. 
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Book Description 

“This book is extremely useful for those beginning 
their careers in coaching and taking introductory 
and practitioner level courses. It is practical, 
accessible and covers core skills that will serve the 
practitioner well.” 
Professor David Lane, Middlesex University  

Review of the first edition:  

"I have just read my first - and probably last - whole 
book on coaching. It is my last because it has done 
the job, giving me the most comprehensive 
examination of the art." 
David Amos, former Deputy Director of HR at the 
DoH, writing in the Health Service Journal  

·  What is coaching?  
·  How is it different from therapy or 

counselling?  
·  What techniques does an effective coach 

use? 

The first edition of this book was described by many 
training organisations as ‘The Coach’s Bible’ - and 
the second edition is no exception. It offers friendly, 
accessible and practical advice, which any coach can 
adapt to their own work. The book is brought to life 
using case studies and examples, helping readers to 
acquire the skills that are essential for becoming an 
outstanding coach.  

The new edition has been revised and updated 
throughout and contains:  

·  A more extensive treatment of the blocks 
and barriers to change in clients  

·  A new chapter on ‘Coaching and Change’  
·  New coverage on goal-setting  
·  An extended treatment on the nature of the 

coach-client relationship  
·  Further advice on assessing what a client 

really needs  
·  Further reflections and advice on the 

psychology pf what makes the client-coach 
relationship work 

Jenny Rogers 
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Postgrad students preparing a Master’s Thesis 

About the Author 

Dr John Biggam is a lecturer in I.T. at Glasgow 
Caledonian University and has many years of 
experience in teaching Research Methods and 
supervising dissertation students. 
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Book Description 

Completing a Master’s dissertation can be a difficult 
task at the best of times. If you are about to start a 
Master’s dissertation then this book is essential 
reading. Succeeding with your Master’s Dissertation 
provides detailed guidance at every level of the 
dissertation process, from producing an initial 
research proposal, to structuring and writing the key 
chapters that form the mainstay of a Master’s 
dissertation, through to addressing practical issues 
such as plagiarism and making the most of a marking 
scheme. A vital feature of this masterful book is the 
use of worked examples, to illustrate good practices 
to adopt and, equally important, bad practices to 
avoid.  

If you are not sure how to clarify your research 
objectives, if you want advice on how to start your 
dissertation, to know the difference between 
description and critical evaluation and gain marks 
when writing your Literature Review by placing 
emphasis on the latter and not the former, to 
understand how to write a convincing chapter on 
your Research Methods and differentiate between 
phenomenology and positivism, write-up your 
findings in a simple but effective way, provide 
cyclical closure to your research, put together a 
synopsis of your work via an abstract template … in 
effect if you want to avoid common mistakes 
repeated by dissertation students and so produce a 
successful dissertation, then this book is for you.  

John Biggam 
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Dealing with Statistics is key reading for students 
undertaking a social science or business and 
management assignment, project or dissertation as 
part of an undergraduate or Masters qualification.  

About the Authors 

Reva Berman Brown was Professor of Management 
Research at the Business School, Oxford Brookes 
University Business School, UK.  

Mark Saunders is Professor of Business Research 
Methods and Assistant Dean (Director of Research 
and Doctoral Programmes) at the Business School, 
Oxford Brookes University, UK.  
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Book Description 

‘This is a highly accessible, yet an adequately 
sophisticated text, which can be enjoyed by students 
across the skills spectrum. I am confident that it will 
help students who suffer from maths phobia as it 
offers to teach statistics with anxiety-busting clarity. 
The book benefits from easy to follow 
demonstrations and illustrations of statistical 
methods and techniques, which are highly relevant 
for business and management research at the 
undergraduate and masters level courses.’ 
Professor Mustafa F. Ozbilgin, University of East 
Anglia, UK  

Are you confused about which statistical tests to use, 
when you should be using them and why you should 
be using them? This book is about helping you to 
choose and use the right statistical technique to 
analyse your data and write about your results and 
findings convincingly. It provides a concise and 
accessible guide to the essential statistical skills 
needed for success in your assignment, project or 
dissertation.  

Berman Brown and Saunders concentrate on 
particular statistical tests and their three Ws – what, 
why, and when. They provide you with the tools to 
choose the graphs and statistics that are suitable for 
your data, and to understand what the statistical 
results actually mean.  

In addition, the book:  

·  Explains why it is impossible to avoid using 
statistics in analysing data  

·  Describes the language of statistics to make 
it easier to understand the various terms 
used for statistical techniques  

·  Deals with using tables and charts to present 
data so that they are easy to understand  

·  Explains the statistics used to describe data 
used to infer differences and relationships.  

·  The book also includes a handy alphabet of 
statistics as well as a glossary of key 
statistical terms.

Reva Berman Brown 
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Written by an academic librarian, this book 
provides key reading, not only for academic 
researchers, but for anyone working for 
commercial, public or government bodies who 
has to contribute to research projects. 

About the Author 

Sally Rumsey is leading the implementation of the 
Oxford University Research Archive, an institutional 
repository for research output at the University of 
Oxford. She was previously E-Services Librarian at 
the London School of Economics and Political 
Science and Academic Liaison Co-ordinator for the 
School of Arts at the University of Surrey Library, 
UK.   
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Book Description 

·  How do I find relevant information for my 
thesis, dissertation or report?  

·  How do I evaluate the relevance and quality 
of the information I find?  

·  How do I find the most up to date 
information in my subject area? 

Anyone setting out to research a topic, whether at 
undergraduate or postgraduate level, needs to find 
information to inform their work and support their 
arguments. This book enables researchers to become 
expert in finding, accessing and evaluating 
information for dissertations, projects or reports.  

The book works systematically through the 
information-seeking process, from planning the 
search to evaluating and managing the end results. It 
suggests how to do this efficiently and effectively 
whilst using a range of sources including online 
bibliographic databases and the internet.  

This edition has been thoroughly updated to reflect 
the use of new technologies in research by offering 
the most contemporary information on:  

·   Online research  
·   Critical evaluation of resources  
·  Intellectual property rights  
·  Research communities  
·  The changing landscape of research 

information  

·  Subject-specific resources 

 

Sally Rumsey  
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